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Clues Your Aesthetic Clinic
Needs a CRM Upgrade

1. Patients Are Missing
Appointments

How often do your scheduled patients
lbbecome no-shows or show up at the
wrong time? Every no-show is wasted
revenue and wasted staff time. With
automated reminders and confirmations
built into a CRM for aesthetic clinics,
patients show up when they should,

and your team stops wasting hours
chasing confirmations.

o ©

3. Promotions Are a Moving
Target

If you can't track responses or automate

follow-ups, your campaigns are leaking
revenue. A modern CRM segments
patients by treatment history, preferences,
and behavior, then delivers campaigns
that convert. Real-time data shows what's
working so you can double down, not
guess. You can automatically send
personalized promotions and reminders
to specific groups and monitor their

response in real time.
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5. Patient Commmunication
Is Inconsistent

Patients don't just notice inconsistent
communication. They leave because of it.
A CRM creates a single source of truth for
patient interactions. With plastic surgeon
CRM you can enhance patient
communication because it stores
procedure notes and logs each patient's

treatment history.
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2. Your Inbox Is a Mess

It starts with a few patient messages on
Instagram. Then some emails. Then a
flood of texts and missed calls. Soon
enough, your team is completely buried
under a pile of messages. A robust CRM
consolidates every patient interaction into
a single, searchable timeline. No more
bouncing between apps or searching

old threads.

4.You're Using
Spreadsheets to Track
Treatments

Spreadsheets break the moment your

practice grows. Missed follow-ups,
incomplete notes, and treatment errors
put your reputation and revenue at risk. A
CRM centralizes every patient’'s journey, so
your team has full visibility. You can see
the whole journey in one place, from past
procedures to scheduled follow-ups.

6. You're Dealing with Data
Overload

Your current system might provide you
with raw data, but raw data is useless if
you can't act on it. A CRM turns numbers
into strategy with dashboards that track
engagement, revenue, and bottlenecks.
These insights reveal when to message
patients, which campaigns convert, and
where operations are slowing growth so
every decision is backed by evidence,
not guesswork.
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